
Hotel Del Condos Sell Big Before Project Is Finished
DEVELOPMENT: Shore House Homes Celebrate History, Incredible Ocean Views

�By RAY HUARD

A pricey condominium project at the 
Hotel Del Coronado has been all but sold 
out a year before it’s even !nished.

The least expensive of  the 75 condo-
minium units in Shore House at The Del 
is nearly $1.3 million for a one-bedroom 
model with the most expensive going for 
$5.2 million for a two-bedroom condo 
with a loft.

The condos range from 833 square 
feet to 1,925 square feet and come with 
a catch – under California Coastal Com-
mission rules, buyers can only live in 
them for 90 days a year and for no more 
than 26 days at a time.

For the rest of the time, buyers must 
rent out their condos.

Owners can rent out their units 
through the hotel’s onsite rental agent, 
rent them on their own, or hire a rent-
al agent.

A Tradition
Even with the restrictions, 74 of the 75 

units had been sold as of  the !rst week 
in August, and they all went to people 
who were regular guests of the Hotel Del 
Coronado, said Tricia McCaffrey Hyon, 
executive vice president of sales for IMI 
World Properties.

“Virtually every buyer that we have has 
been a Del loyalist who loves the histor-
ical nature of the Del,” Hyon said. “We 
reached out to these Del loyalists, these 
families. It has really become a tradition 
for their families to come and stay.”

About 51% of  the buyers have been 
from within California including Coro-
nado, San Diego, Orange County, Los 
Angeles and San Francisco, Hyon said.

The rest have come primarily from Ar-
izona, Utah, Colorado and New York 
with a handful of  buyers from Mexico, 
Hyon said.

Honoring a Legacy
IMI wouldn’t say how much it cost 

to build the 324,830 square-foot Shore 
House, other than to say that it was part 
of an overall $400 million renovation of 
the hotel.

“Although not in the spirit of  the Del 
to publicly disclose the costs 
of  its projects, the purpose 
of  boasting the $400 mil-
lion expenditure is meant 
to demonstrate the incredi-
ble investment ownership is 
making to elevate the Hotel 
Del experience,” Hyon said.

The site is on the southern-
most point of  the Hotel Del 
Coronado property on what 
had been a surface parking lot.

Swinerton based in Rancho 
Bernardo is the general con-
tractor. Leo A Daly based in 
West Palm Beach is the archi-
tect.

Construction started in late 2019 and is 
scheduled to be completed in 2022.

“Shore House honors The Del’s rich 
legacy while creating the best, 
most innovative new real estate 
offering the resort has to offer,” 
said Ryan Martin, lead archi-
tect and director of design at 
Leo A Daly.

According to the architect’s 
description of the project, its 
focus point “is the ocean-view 
pool and spa, which direct-
ly overlook Coronado Beach 
and the Paci!c Ocean.”

“The zero-edge pool is framed 
by day beds, sun loungers, and 
private cabanas, while a spacious 
sun deck with lunge seating and 

!re pits is perched just above the sand dunes, 
offering unobstructed vistas of Point Loma 
and Coronado’s iconic sunsets.”

The pool “really touches the sand,” 
Hyon said. “You can feel the ocean, hear 
the ocean. There aren’t a lot of places in the 
world where you can do that.”

Hyon said the architectural style of Shore 
House re"ects the Victorian design of the 
hotel.

Each unit has a balcony and large win-
dows that brighten the interior with sunlight.

The "oors are European white oak with 
a hand-scraped texture and a smoked !n-
ish to create a look reminiscent of a drift-
wood boardwalk, said Lara Rimes, senior 
associate and senior interior designer with 
Leo A Daly.

Every unit has a balcony and a lime-
stone-clad interior !replace and most have 
an exterior !replace as well, Rimes said.

A 735 square-foot lobby includes a kitch-
en and leads to a 500 square-foot grand liv-
ing room that has a large !replace and spills 
out to a 2,500 square-foot courtyard and 
8,000 square-foot pool deck that has a 2,500 
square-foot bar and an outdoor hot tub.

 “What stands out about Shore House is 
how strongly individuals and families feel 
about the magical legacy of The Del and 
their ability to recognize the rarity to own at 
The Del’s !nal new real estate offering and 
understanding it’s among the last opportu-
nities to own along the California coast,” 
Hyon said. “I haven’t really seen a piece of 
property so special where you can look out 
one side and see Glorietta Bay and the oth-
er side and you see Point Loma and the Pa-
ci!c Ocean.” �

Photos courtesy of IMI Worldwide Properties.
The Shore House at The Del has 75 beachfront condominium units.

Shore House honors Hotel Del Coronado's rich history in design and innovation.
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